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About . . . 

Brent D. Payne 
Is a damn good looking BaldSEO that likes to yammer 
a lot on Twitter under the handle of @BrentDPayne. 
He talks a lot about social media, SEO, his family, 
things that annoy him and just random things he finds 
funny or interesting. He used to be the head of SEO & 
social media at Tribune Co. but now he heads up 
BaldSEO, LLC an SEO and social media marketing firm. 

Facebook 
advertising STUD! 
Everything I 
learned about 
Facebook 
advertising I 
learned from him! 
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Why Companies Fail in Facebook 
Advertising 

• More people die in hospitals than outside of hospitals 

Correlation is Not Causation 

• Get tracking software that can show you the ‘assist’. [Google 
Analytics now does this] 

Last Click Attribution 

• The value of a Facebook fan for them isn’t necessarily the 
same for you. 

What He/She Said Isn’t True for You 

• Keep in mind that Google is Google and Facebook is Facebook 

Keywords are Keywords NOT Interests 



Why Companies Fail in Facebook 
Advertising 

• People like to stay on Facebook, don’t rip them away 

Ads Take Users Away from Facebook 

• You are intruding on their ‘fun time’. Tread lightly. 

The Ad Copy is Too Forward 

• One step to get them to be a fan, another to keep them as 
one, another for their friends to become one. 

Multi-Step Engagement 

• Ads get old and stale…there is only so many people to reach 
and once you have they want something new. 

Keep It Fresh, Man! 

@BrentDPayne 



What’s Facebook Worth? 

• The value of your brand on Facebook is a function of the number of fans you have multiplied by the 
value of your fan. 

Brand Value = Fans x Fan Value 

• Where do you rank in the industry? 

• How much traffic does your website receive? 

• How many fans do your competitors have? 

“How many fans should I have on Facebook?” 

• The average Fortune 1000 
company has 62,141 fans, 
which includes Starbucks at 19 
million and various B2B 
brands at only a few 
thousand.  

• Source: Dennis Yu, BlitzLocal 

Facebook Statistic 



“What’s the Value of My Fans?” 

• How many Facebook fans 
convert and what is the value of 
that conversion? 

• Be mindful of last click 
attribution versus ‘assist’ 
attribution. 

Conversion Value Method 

• How much would it have cost to 
pay for the same 
traffic/impressions you receive 
from Facebook? 

Earned Media Method 



Facebook is NOT Google AdWords 

• Advertising on the WHAT 

• Happens when they are 
searching/wanting your 
product or service 

Google 

• Advertising on the WHO 

• Happens before they 
want/aware of the product 
or service 

Facebook 

• Widest accurate audience 
LARGE 

• AdText catering to the WHAT 
of the action 

Google 

• Most highly targeted 
audience SMALL 

• AdText catering to the WHO 
of the action 

Facebook 
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Types of Advertisement for Pages 

•Wider Audience of Your Wall Posts 

Sponsored Stories 

•People ‘like’ your page and their friends 
see they like it. 

Option 1: Page Like Story 

•People ‘like’ your page’s post and their 
friends see they like it. 

Option 2: Page Post Like Story 

•More general advertising option 

Facebook Ads 

•Select a Facebook page’s post to promote 
to an audience 

Option 1: Sponsored Page Post 

•More general advertising option for 
pages 

Option 2: Ads for Pages 
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Targeting is the Key! 
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• Country 

• City/State/Province/Region/Postal/ZIP Code 

Location 

• Age 

• Sex 

Demographics 

• Limitless Options 

Interests 

• Anyone 

• Only people that are not already fans 

• People that are already fans 

• Only friends of the fans of my page 

• More advanced options 

Connections of Facebook 



Targeting is the Key! 
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• Interests 

• Relationships 

• Sexual Preference 

• Languages 

Advanced Demographics 

• College Grad 

• In College 

• In High School 

Education 

• Specific Companies 

• Think about that… 

Workplaces 



Facebook for B2B Advertising 

@BrentDPayne 

• Market to attendees before 
they attend 

Conference Marketing 

• Market to a specific group of 
individuals in an industry with a 
pre-determined title 

By Title and Industry 

• If they are bold enough to put it 
on Facebook . . .  

Illegal Activities 



Facebook for Public Relations 
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• Target employees of major 
newspapers, radio, TV, etc. 

• Hyper-target the interest area 

General Media 

• Target employees of the 
major blogs or websites 

• Hyper-target ad copy to 
underscore an interesting 
upcoming 
event/announcement 

Bloggers 



Copy Should Mimic Targeting 
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Scheduling and Advertising Type 
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• Name the campaign something 
that makes sense to you 

• Set your budget low for new 
campaigns and increase spend 
after testing 

Campaign & Budget 

• Consider staffing for social 
media marketing 

Schedule 

• CPM 

• CPC 

Pricing 



Use Google Trends for Ad Content 
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• Volcanic – Extreme volume 

• On Fire – High volume 

• Spicy – Strong volume, not worth chasing unless it’s a 
hyperlocal term or you’re a small site though 

• Medium – Medium volume, not worth chasing after 

Hotness Factor 

• Graph – Watch it and catch terms while they’re still peaking 

• Related Searches – Use them in your content to 
differentiate in high competition times 

Other Things to Consider 



Contact BaldSEO for More Details 

Brent D. Payne – SEO & Social Media 

Twitter: @BrentDPayne 

Facebook: facebook.com/BrentDPayne 

Email: bpayne@gmail.com 

SEO & Social Media Consulting Firm 

Phone: 312.324.3344 

Email: Brent@BaldSEO.com 

Twitter: @BaldSEO 

BaldSEO.com 

Founder/CEO 
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