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Popularity Authority Relevancy SEO 

How a Webpage Ranks Well in Search 
Engines 



On-Page 

Off-
Page 

URL 

Link 
Text 

RELEVANCE 

Title Tag 

H1 Tag 

H2 Tag 

Bold, Italics 

Utilize Keywords 

Link to Related Content 

NoFollow Redundantcy Similar Sites 

Similar Pages 

Toolbar PageRank 

Beware of NoFollow 

Structured 

Minimal Folders 

Minimal Parameters 

Keyphrase Focused 



SEO: Where Do I Start? 

Weather What are 
people 

searching for? 
How can I find 

out? 

Sports 

Local 
News Movies 

Politics Fashion 

Food 

Horoscopes 

Travel 



Related Terms & Estimated 
Volume (Month Lag) 

https://adwords.google.com/select/KeywordToolExternal 

https://adwords.google.com/select/home


Related Terms & Estimated 
Volume (Month Lag) 

https://adwords.google.com/select/KeywordToolExternal 

The Google Keyword Research Tool also allows you to find related terms . . .  

 

. . . Or exemplify just how stupid searchers really are! J  

https://adwords.google.com/select/home


http://www.google.com/trends 

Google Hot Trends: 
Introduction 

List of Top Search Terms 

ωShows highest volume 
search terms by percentage 
of increase 

ωUpdated every hour on the 
hour 

Powerful for . . . 

ωBreaking news 

ωHistorical top terms by date 



Google Trends: Compare 
Search Volume by Terms 

http://www.google.com/trends 

Compare multiple terms to determine which term receives the highest volume of search 
traffic. 

Use the drop down menus to change the date range and regional data sets. 



SEO: Where to Put These Keywords 

Okay, I know which phrases 
people would search for to find 

my content or product. Now 
where do I put these keywords 

and keyphrases? 



Keyword Usage: HTML Title Tag 

ωUse keyword, followed by colon, followed by 
a typical headline 

ωInsert keyphrase twice if possible 

ωSpeak to a national audience 

ω5ƻƴΩǘ ƭƻƻƪ ǘƻƻ spammy but draw attention 

ωMOST POWERFUL FIELD FOR SEO 
RELEVANCE! 

HTML Title 



Create Highly Relevant <H1> Tags 

ωInclude targeted keyphrase 

ωOnly use one H1 tag per page 

ωUse actual text versus an image 
REQUIRED 

ωExact match keyphrase 

ωPlace keyphrase in front 

ωDifferentiate from HTML Title 

ωBe succinct 

RECOMMENDED 

ωUse for CSS style or other design elements 5h bh¢Χ 



Keyword Usage: Meta Description 

This is where it appears 
in Google. 

Entice humans to click 

 

5ƻƴΩǘ ǘŜƭƭ ǘƘŜƳ ŜǾŜǊȅǘƘƛƴƎ 

 

Use keyword at least once 

 

Speak to national audience 

 

5ƻƴΩǘ ƭƻƻƪ ǘƻƻ spammy but 
draw attention 

 

 

Remember the Meta 
Description does little 

good to get you to 
the front page of 

Google but does a lot 
to get humans to click 

on your content!  



Create Related/Supporting <H2> Tags 

ωInclude core targeted keyword 

ωDifferentiate from <H1> and HTML title 
REQUIRED 

ωInclude core word from keyphrase 

ωUse plural or singular version of keywords 

ωUse terms that the search engines state 
are related terms 

RECOMMENDED 

ωInclude more than two <H2> tags on a 
page 

ωUse <H2> for style or other CSS elements 
5h bh¢Χ 



Get Your URLs Right! 

ωUse targeted keyphrase 

ωSeparate words with hyphens 
REQUIRED 

ωAvoid Jargon 

ωMichelle Obama vs. FLOTUS 

ωHealth Care Reform vs. HCR 

RECOMMENDED 

ωAbbreviate or omit vowels, 
etc. 

5h bh¢Χ 



Keyword Usage: First Paragraph 

ωInclude targeted keyphrase in the paragraph REQUIRED 

ωUse targeted keyphrase more than once 

ωUse plural or singular version of keywords 

ωUse synonyms of keywords 

ω¦ǎŜ ΨǎƛƳƛƭŀǊ ǎŜŀǊŎƘŜǎΩ ƪŜȅǿƻǊŘǎ 

RECOMMENDED 

ωUse content from sites that have stronger 
positioning in search engines for same content 

ωCreate too short of content 

ωKeyword stuff 

5h bh¢Χ 



Popularity AUTHORITY 



Links for 
Ψ¢ƻǇƛŎ ·Ω 

Article 
2 

Article 
3 

Blog 1 

Blog 2 

Blog 3 
Section 

A 

Section 
B 

Section 
C 

Article 
1 

Linking Structure: Unorganized 

None of this 
content is that 
ǇƻǇǳƭŀǊΦ  LΩƳ ƴƻǘ 
going to rank it 

well. 



Story 1 

Story 3 

Story 2 

Blog 1 Blog 2 
Blog 3 

The competitor is 
really popular for 
Ψ¢ƻǇƛŎ ·ΩΦ LΩƳ ƎƻƛƴƎ ǘƻ 
rank the competitor 

really well. 

Competitor 

Φ Φ Φ ŀƴŘ ǿƘȅ ƛǘΩǎ ōŀŘ ŦƻǊ {9hΦ 



Pre-
determined 
landing page 
ŦƻǊ Ψ¢ƻǇƛŎ ·Ω 

Story 1 

Story 2 

Story 3 

Blog 1 
Blog 2 

Blog 3 

Section 
A 

Section 
B 

Section 
C 

Now this is popular 
ŎƻƴǘŜƴǘΦ LΩƳ ƎƻƛƴƎ ǘƻ 

rank it well. 

Linking Structure: Organized 



¢ƘŜ ¢ǊƛōǳƴŜ /ƻƳǇŀƴȅΩǎ bŜǿǎǇŀǇŜǊǎ 



Plus Dozens of Television Stations 

Tribune duplicates 
its content to over 

50 domains 
throughout its 

network! 



Links for 
Ψ.ŀƭŘ 
{9hΩ 

Chicago 
tribune 

Baltimore 
Sun 

Courant 

Morning 
Call 

Daily Press WGNTV 

WPIX 

Orlando 
Sentinel 

Los 
Angeles 
Times 

Linking Structure: Unorganized 

Because Tribune 
duplicates its 
content to 

multiple locations 
online, PageRank 

is diluted. 



Los 
Angeles 
Times 

Sun 
Sentinel 

Chicago 
Tribune 

Courant Morning 
Call Daily 

Press 

The competitor is 
really popular for 
Ψ.ŀƭŘ {9hΩΦ LΩƳ ƎƻƛƴƎ 

to rank the 
competitor really 

well. 

Competitor 

Φ Φ Φ ŀƴŘ ǿƘȅ ƛǘΩǎ ōŀŘ ŦƻǊ {9hΦ 



On-Site Structure: Canonicals 

Tribune Co. uses HTML code which tells Google the 
version of the duplicate content they should show in 
search results. 



Canonical Tags Exist on Every Page 

Canonical Tag 
on Every Page 
Passes 
PageRank to 
Original Source 



But, Remember, the Pages Need to Be 
Very Similar for Canonicals 



Authority 

Pre-
determined 

Tribune 
Company 
Location 

L.A. Times 
Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω 

Chicago 
Tribune 

Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω 

KTLA Landing 
Page for 
Ψ¢ƻǇƛŎ  ·Ω 

Courant 
Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω 

Morning Call 
Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω Sun-Sentinel 

Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω 

Orlando 
Sentinel 

Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω 

Baltimore Sun 
Landing Page 
ŦƻǊ Ψ¢ƻǇƛŎ  ·Ω 

Now this is 
authoritative  content. 
LΩƳ ƎƻƛƴƎ ǘƻ Ǌŀƴƪ ƛǘ 

well. 

Multiple Domain SEO Strategy to 
Maximize Authority 



CNN 

FOX News 

MSNBC 

Reuters NY Times 
NPR 

Your site has some 
really popular and 
ǊŜƭŜǾŀƴǘ ŎƻƴǘŜƴǘΦ LΩƳ 

going to rank it 
better than CNN, 

MSNBC, etc. 

Your site! 

Φ Φ Φ !ƴŘ ǿƘȅ ƛǘΩǎ ƎƻƻŘ ŦƻǊ {9hΦ 



One More Tip!  
Utilize a Taxonomy System 

Investing in a taxonomy 
system will help you to 

rank better for high 
volume, top category 
search queries. These 
head terms also help 
you to rank well with 

longer tail search terms. 

Authority 



Popularity 

LATIMES 

NYTIMES 

CNN 

PERSONAL 
PROFILES 

SMALL 
WEBSITES 

LOCAL BLOGS 

Popularity 



 14,990,997  

 8,364,298  

 4,923,749   4,796,133   4,726,389   4,555,988  

 3,844,167   3,686,445  

 932,936   745,360  
 405,930   314,679  

 -
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Number of Links to Our Sites 



 48,708,722  

 44,142,443  

 38,175,396  

 37,144,374  

 27,211,887  

 24,177,394  

 20,197,680  
 19,116,213  

 15,919,639   14,990,997  
 14,030,803  

 10,612,988  
 8,952,316   8,364,298  

 7,747,263   7,133,779  

 -

 10,000,000
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 30,000,000
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¢Ƙƛǎ ƛǎ ¢ǊƛōǳƴŜΩǎ /ƻƳǇŜǘƛǘƛƻƴΧ 



Social Media Helps Create More Links 
to Your Site 



LΩǾŜ IŜŀǊŘ ǘƘŜ 9ȄŎǳǎŜǎ 

ωFacebook 

ωTwitter 

ωDigg 

L 5ƻƴΩǘ [ƛƪŜ Φ Φ Φ 

ωReddit 

ωStumbleUpon 

¢ƘŜǎŜ {ƛǘŜǎ 5ƻƴΩǘ Cƛǘ ǘƘŜ .ǊŀƴŘ Φ Φ Φ 

ωBlah 

ωBlah Blah 

ωBlah Blah Blah Blah 

[Insert some other excuse here] 



And Some Other Excuses. . . 

ωTwitter 

ωFacebook 

.ǳǘ {ƻŎƛŀƭ aŜŘƛŀ 5ƻŜǎƴΩǘ 5ǊƛǾŜ ¢ǊŀŦŦƛŎ 

ωDigg 

ωReddit 

ωStumbleUpon 

But Social Media is Empty Calories Traffic 

ω. . . Be on Facebook All Day 

ω. . . Send Tweets 

ω. . . Make Stupid Comments on Digg 

LΩƳ bƻǘ tŀȅƛƴƎ ¸ƻǳ ǘƻ Φ Φ Φ 



Well . . . Then Find 
One You Do Like!! 



300+ Choices. Pick One. Get Social. 

Which Sites Will You Use? 

http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/
http://knowem.com/

