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Amazon’s Product Details Page 



Amazon’s ‘Sell’ Option 



The ‘Sell On Amazon’ Details Page 

• All Unique URLs 

• No Canonical Tags 

• Non-Shared URL with Product Page 

Product Sell Pages 



Amazon’s Big SEO Mistake 

• Amazon Has 6.3Million Records Disallowed! 

• All Missed Opportunities to Rank for “Sell [product title]”  

Disallowed = Mistake 



What Amazon Should Do… Easiest 

• Allow Access 

Robots.txt 

• Use a Canonical Tag to 
Merge PageRank of ‘Sell 
Page’ to ‘Product Page’ 

• Point All Sell Pages to 
Equivalent Product Pages 

• Keeps PageRank 
Consolidated to One Page 

Canonical 

• “Amazon: Sell or Buy 
[Product Title]” 

• Allows for Dual Purpose 
of Product Page 

Edit Title Tag 

Canonical Tag 



What Amazon Should Do… Best 

• Not Applicable Due to 
New URL Structure 

Robots.txt 

• Utilize a Hashtag (#) in the 
URL When Going to the 
‘Sell on Amazon’ Page 

• Keeps PageRank 
Consolidated to One Page 

• Less Reliant on Canonical 

URL Structure 

• “Amazon: Sell or Buy 
[Product Title]” 

• Allows for Dual Purpose of 
Product Page 

Edit Title Tag 

Utilize # in 
the URL 

Structure 



Contact Us for More Details 

Brent D. Payne – SEO & Social Media 

Twitter: @BrentDPayne 

Facebook: facebook.com/BrentDPayne 

Email: bpayne@gmail.com 
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