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Tiger Woods: More Popular than ‘Sex’ 
or ‘Porn’ 

• Massive search volume exists during breaking news events 

• More traffic to Tiger Woods than sex or porn on Dec 2nd & 3rd, 2009 

Search Volume 



• Over 1.5 Million Visits in a Single Day for Tiger 
Woods Related Queries 

Tiger Woods/Tribune Case Study 

Timeline of Search Engine Traffic to 
Tribune from Nov 21 – Dec 6, 2009 
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http://www.google.com/trends 

Google Hot Trends: 
Introduction 

Top 40 Search Terms 

• Shows highest volume 
search terms by percentage 
of increase 

• Updated every hour on the 
hour 

Powerful for . . . 

• Breaking news 

• Historical top terms by date 



http://www.google.com/trends 

Google Hot Trends: An Indication 
of Hourly Search Trends 

• Volcanic – Extreme volume, usually high competition 

• On Fire – High volume, considerably less competition 

• Spicy – Strong volume, not worth chasing unless it’s a 
hyperlocal term or you’re a small site though 

• Medium – Medium volume, not worth chasing after 

Hotness Factor 

• Graph – Watch it and catch terms while they’re still peaking 

• Related Searches – Use them in your body text, 
subheadlines, etc. 

Other Things to Consider 



Don’t Assume. Research. 
Think Creatively. 
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INTENT 

• Google Web results don’t take into consideration 
recent events as heavily as they should 

• Google Web still relies heavily on absolute data 
(i.e. totals instead of trends for links, anchor 
text, etc.) 

• Google Web relies heavily on ‘Universal/Blended 
Results’ to compensate for flaws 

Google Web’s Flaws 



INTENT 

• Mostly about categorizing of information into 
topics then ranking them versus PageRank factors 

• Ranks by what the sites within Google News’ index 
are writing about and who they are mentioning 
(i.e. citation rank) 

• Stories that have a longer shelf life don’t stay in 
Google News results 

Google News’ Flaws 



But Maile Ohye of Google Said…  



Updated 
Information 



No Longer 
Listed In 

Google News 



No Longer 
Listed In 

Google News 



Goal: Stop Results of Yesterday’s News 

+ 
• Follow Google Trends/Topics data closely! 

• Change your URLs during breaking news 
situations. 

• Change headline, subhead, story text 

• If you need to cite other sources, do so 
sparingly and outside key elements (i.e. 
avoid first paragraph, bold, italics, links). 

• Have other sites in Google News link to 
you/mention you. 

Recommendations for News 

• Continually redirect old versions of a story 
to the new version of the story. 

• Only do so after new story is included in 
Google News index. 

• Find old stories related to the 
topic/keywords and redirect them to the 
newest version of the story. 

Recommendations for Web 



What’s the Future of Breaking News? 
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