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Twitter Account Types: News Feed

• Use your most frequently updated quality content

• Do NOT ‘at reply’ users from this account

• Do NOT follow people back from this account; follow your own accounts

Create a News Feed from RSS



Twitter Account Types: Celebrities

• Make it a job requirement to have a Twitter profile

• Give them freedom to be human (i.e. complain about their commute)

• Get them to interact with their followers (follow them back, at reply, DM, etc.)

Force Celebrities to Create Accounts



Twitter Account Types: Employees

• Set some ground rules about 
proprietary information

• Underscore that company grievances 
should be addressed with Human 
Resources

• Provide information to employee about 
libel/slander and the consequences

• Allow them to promote the company 
and the competitor

• Allow them to be genuine and 
personable

• Give them freedom to be themselves in 
all aspects of their lives

• Understand and accept that mistakes 
and issues will occur

• Do NOT officially endorse them

Allow Employees to Tweet



Twitter Account Types: Brand Persona

• Create a character that your audience 
can connect with personally

• Spend time to create a decent avatar

• Mimic your brand perception or mimic 
the target audience demographic

• Create a detailed personality, writing 
style, interests, etc. for the persona

• Be sure to have the persona engage 
with the audience via ‘at replies’, ‘direct 
messages’, and even send event invites

• Keep who’s behind the ‘veil of Oz’ 
private, always

• Do NOT allow those behind the veil to 
inject personal opinions inconsistent 
with the brand persona

• Make it your brand’s social media face

Create a Brand Persona



Get Big Fast: Promote Your Profiles

• Use your readership of print media to promote your twitter profile

• Use your viewership of television to promote your twitter profile

• Promote your twitter profile to your listeners via radio

• Don’t forget the easiest of them all… your website visitors!

Make Your Audience Aware



Get Seen: Use Twitter Directories

• List yourself in the top Twitter 
directories

• WeFollow, Twellow, Muck Rack, etc.

Use Twitter Directories



Engage the Locals: Have a Tweetup

POUH YOUR COMPETITOR

• Invite top referrers or bloggers specifically

• Pick a decent venue that can handle 2x 
expected turn out

• Utilize event sites like EventBrite or 
Meetup.com

• Have one or two celebrities attend to 
create a draw

• Clarify dress code, theme, location, food 
or no food, etc.

• Promote the Tweetup from all profiles

• Have large nametags available and plenty 
of pens

• Take lots of pictures and post them 
publicly

• Remember to MINGLE!

• Do NOT buy the alcohol!

Tweetup = Local Engagement



Take Off The Gloves: Poach

POACH YOUR COMPETITOR

• Follow those that follow your competitor…and engage with them

Poach Your Competitor’s Followers!



Get A Little Dirty: Cheat

POUH YOUR COMPETITOR

•Auto-follow all followers of a particular user

•Auto-follow all those that a particular user 
follows

•Auto-follow those that follow you

•Auto-follow those that tweet a particular 
keyword

•Auto-follow by geography

•Auto-unfollow anyone that isn’t following 
you

•Only follow those that have x number of 
followers but under y number

•Only follow those that have tweeted at least 
x number of times

•Only follow those that have a non-default 
profile image

•Setup a tweet for a later date and time

•MUCH, MUCH, MORE!!

•NOTE: I do NOT condone cheating!

Twitter Automation



Contact Info

• Director, Search Engine Optimization
• Tribune Company, 435 N. Michigan, Chicago, IL 60611

• Office: 312.527.8387

• Cell: 312.324.3344

• Email: bpayne@tribune.com

• Instant Messenger/Personal Email: 
bpayne@gmail.com

• Twitter: @BrentDPayne (follow w/ caution)

• Driver’s License Number: BDP24456U8

• Passport Number: 443876284

Brent D. Payne

http://twitter.com/BrentDPayne
http://twitter.com/BrentDPayne

